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	The main purpose of the FTC is to safeguard the consumers by preventing deceptive, unfair, and fraudulent activities in the marketplace. The commission investigates unfair practices then sues business and individuals commits offenses. FCT protects the consumers through creating regulations to ensure a lively market place while enlightening the parties involved in their privileges and responsibilities. The consumers benefit immensely from quality products, fair prices, and their preferences. The business owners should be educated on the FCT role as it promotes fair competition that entails price, service, and preferences. They should be educated to understand their role in achieving FTC's role in developing a free and fair marketplace. It implies that they can play a critical role in helping FTC investigate harmful activities such as anticompetitive mergers and other customer exploitation practices. 
	An example of deceptive advertising is recently challenged ones claiming Oreck vacuum cleaners and air purifiers controlled Flu infection. The FCT challenge resulting in ruling that the companies refund back the funds to the consumers that had purchased their items. This deceptive practice had a huge impact on the consumers and the business. The initial one is psychological torture on the consumers by betraying their expectations. Every consumer purchases products with belief that it fulfills their needs but for this deceptive advertising it hurt the emotions of those that were lured into purchasing the products (Campbell & Grimm, 2019). The deceptive advertising resulted in anti-competitive behavior such that rivalries sales decreased by large volumes turning them the victims of honesty in the marketplace. Moreover, it caused significant damage to the publicity of the industry in the market. The honest competitors suffered negative responses from the consumers for mistakes they did not commit.
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